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News Release

Hyundai Motor and LACMA Open
Barbara Kruger: ‘Thinking of You. | Mean Me. | Mean You.’

e Exhibition part of “The Hyundai Project at LACMA,” an ongoing 10-year art initiative
between LACMA and Hyundai Motor Company

e Kruger’s largest comprehensive survey featuring 33 works in various mediums,
including photography, sculpture, graphic design, architecture and audio-visual
installations

e Expanding on the artist’s previous work on buses in other cities, Kruger has created
a mobile public artwork Untitled (Car), a wrap affixed to Hyundai’s newest electric
vehicle, the IONIQ 5, which will be on view driving throughout Los Angeles during

the run of the exhibition

LOS ANGELES / SEOUL, March 20, 2022 — Hyundai Motor Company and the Los Angeles County
Museum of Art (LACMA) today unveiled the latest installment of their ongoing collaboration, a
comprehensive survey on the American conceptual artist Barbara Kruger, entitled “Thinking of You.
| Mean Me. | Mean You.”

“The Hyundai Project at LACMA, a joint initiative between Hyundai Motor Company and LACMA
since 2015, has presented a series of exhibitions and programs with the purpose of sparking
dialogue, empathy, and collaboration beyond boundaries,” said Thomas Schemera, Global Chief
Marketing Officer and Head of Customer Experience Division of Hyundai Motor Company. “Barbara
Kruger's way of challenging conventional perspectives inspires us in many ways, and we are
honored to be part of her urban intervention, especially at a time when social interaction has been
limited for too long in public spaces.”

“We’'re thrilled to bring Barbara Kruger’s influential and distinctive works to the museum this spring
as part of The Hyundai Project at LACMA," said Michael Govan, LACMA CEO and Wallis Annenberg
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Director. "It has been a true honor to collaborate with the Hyundai Motor Company on this joint
initiative, which has allowed us to bring art and art historical scholarship to the public. We are grateful
for Hyundai's ongoing support.”

This year’s installment is a comprehensive study of Barbara Kruger’'s decades-long artistic practice.
The artist is most known for her collage style that consists of black-and-white photographs, overlaid
with declarative captions, stated in white-on-red text. The phrases typically include pronouns, such
as “you”, “we” and “they”, addressing cultural constructions of power, identity, consumerism and
gender. Kruger’s artistic mediums include photography, sculpture, graphic design, architecture and

audio-visual installations.

The exhibition features 33 works, including symbolic pieces such as large-scale vinyl room wraps,
video installations and audio soundscapes. New video work reimagining Kruger’s vinyl art pieces will
be exhibited as well.

As part of the exhibition, Kruger has created artworks that can be viewed outdoors along Wilshire
Boulevard, including the exterior of BCAM and on the construction fence for the David Geffen
Galleries, the museum’s new building for the permanent collection. In addition, expanding upon the
artist’s previous work on buses in Los Angeles, New York, and Europe, Kruger has created Untitled
(Car), a wrap affixed to Hyundai’s newest electric vehicle, the IONIQ 5. This mobile public artwork
will be on view driving throughout Los Angeles during the run of the exhibition.

Hyundai Motor and LACMA’s 10-year partnership is the longest and largest programmatic
commitment from a corporate sponsor in the museum’s history. Under the umbrella of ‘The Hyundai
Project,” this unprecedented partnership allows LACMA to make significant strides in two important
fields, Art + Technology and Korean art scholarship. Hyundai’s support in these areas encompasses
acquisitions, exhibitions and publications through 2024.

‘The Hyundai Project’ reflects Hyundai Motor’'s commitment to contribute to the development of arts
and culture by supporting institutions and exhibitions around the globe, with the aim of conveying
the brand’s vision of ‘Progress for Humanity’ through long-term partnerships.

- End -

About Hyundai Motor Company

Established in 1967, Hyundai Motor Company offers a range of world-class vehicles and mobility services in
more than 200 countries. Hyundai Motor sold more than 4.4 million vehicles globally in 2019, and currently
employs some 120,000 personnel worldwide. The company is enhancing its product lineup with vehicles
designed to help usher in a more sustainable future, while offering innovative solutions to real-world mobility
challenges. Through the process Hyundai aims to facilitate ‘Progress for Humanity’ with smart mobility
solutions that vitalize connections between people and provide quality time to its customers.

More information about Hyundai Motor and its products can be found at:

http://worldwide.hyundai.com or http://globalpr.hyundai.com
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About Hyundai Motor’s Art Projects

Hyundai Motor Company has been supporting art initiatives driven by long-term partnerships with global
museums - the National Museum of Modern and Contemporary Art, Korea (MMCA), Tate, and the Los
Angeles County Museum of Art (LACMA) since 2013, along with major partnerships for the Korean
Pavilion at the 56™, 57, 58, and 59" Venice Biennale and the 20th and 21st Biennale of Sydney. The
newly established Hyundai Tate Research Centre: Transnational encourages innovative ways of thinking
about art and global art histories, and in partnership with global media group Bloomberg, Hyundai Motor
Company connects international audiences with artists exploring the convergence of art and technology.
Visit artlab.hyundai.com or follow @hyundai.artlab #HyundaiArtlab to learn more.

Contact:

Sunwoo Kim

Global PR Team / Hyundai Motor
sunwookim@hyundai.com

+82 2 3464 2921

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of
release. However, the company may upload new or updated information if required and assumes that it is not
liable for the accuracy of any information interpreted and used by the reader.
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